Student Volunteering Network
Research & Impact Survey, Spring 2024
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Where 1= most important and 6 = least important

Other motivators of student volunteering

* Placement hours

* Having fun/doing something different

¢ Volunteering could lead to paid work

¢ Experiencing local community life; building relevant
professional networks

¢ Understanding society, helping their education,
religious

* Already connected to an organisation, group or cause

* Improve language skills.

* Passion for specific causes



Recognition of volunteering

National award

(4.3%)
Digital badge
4.3%
Volunteer awards
32.6%
Certificate
B8.7%

No recognition

9

® o

2 3
10.9% 2 5 Q
> & ®

[l
s 22
e @ 74
= = 2
2 = B
® o N
Part of wider university award /"5 ‘o 39\
32.6% ™ -.é?_ —
—

Long term goals

Better inclusivity
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Increase student satisfaction
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Maore engagement
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Spotlight at university
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Recognition programmes
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More awareness
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